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Introduction	 

  

Digital Fundraising & it’s Importance   

Digital fundraising simply means using technology to help you collect donations and 
improve your fundraising campaigns across multiple channels. This process 
encompasses both creative and technical elements required to improve results, drive 
donations, and increase cause awareness for potential donors.  

For many organizations, digital fundraising is a major component in making sure their 
donors understand who your organization is and why potential donors should give to 
your cause. Your fundraising campaigns contain many aspects, from how you display 
your calls-to-action, to the way your forms look, and more.  

However, being great at digital fundraising isn’t just about building a website and putting 
your nonprofit's donation form on it. It’s about making the entire giving experience easy.  

This guide is designed to familiarize you with all areas of digital fundraising—including 
collecting information from donors, making sure your digital forms are mobile-friendly, 
and building a donor database allowing follow up and continued inspiration for donors 
to give.  
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Is Digital Fundraising Right for my 501c(3)?   

Donations made through digital fundraising platforms continue to increase every year. 
Although direct mail and in-person asks are useful in generating donations for your 
organization, online donations are much more efficient. Regardless of your organization 
size or segment, from youth services, to homelessness, Veteran support, and just about 
anything else, digital fundraising should be a key component of your fundraising efforts.   

Many fundraising software platforms offer a specialized solution like event ticketing or, 
give away fundraising. But we believe choosing an exclusive medium for nonprofits can 
include multiple solutions under one easy-to-use umbrella, making it easy for donors to 
give in whichever way they prefer. You will likely miss out on invaluable opportunities to 
gain donations to your nonprofit if donors can’t give in the way the prefer.  

Statistics show that a successful digital fundraising campaign can dictate an 
organization’s success. Investing in a system that actually helps you raise money online 
can have an exceptionally high rate of return compared to other types of cause 
marketing and promotion.  

 

Can Donors Navigate my New Platform ?  

Your donors are savvy, but they may still need help. Improving your calls to action and 
simplifying the donation process for your supporters always helps.  
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Topic	1:	Capturing	Online	Donations	 

 

Think about the digital donation process like this: if not now, then when.  

The more steps you require a donor to take to give, the less likely they’ll be inspired to 
give at all.  

Giving should be fast, simple, and secure from every device.  

That means creating smooth, streamlined giving experience that allows donors to 
contribute to your cause with a customizable, mobile-friendly donation page that can be 
easily and securely accessed from any page of your website.  

Mobile-friendly digital mediums make it as easy as possible for supporters to give, from 
anywhere, anytime. Supporters should quickly be able to make donations, become a 
member of your organization, and even set up recurring gifts with just a few taps or 
clicks on any device.  

Cross focused marketing using promotional tools like, shortlinks and QR codes allow 
your nonprofit to direct supporters form all demographics to your donation pages. 
Simple as that.  

But first things first...  
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Your Website   

“DONATE” or “GIVE” Button 

One simple way to increase digital giving is to make sure your visitors have no trouble 
finding the “DONATE” or “GIVE” button when visiting your site. These buttons should be 
in right above your top navigation in the upper portion of your website, and on every 
page, Also, make sure they should stand out from the rest of the images and text.  
 
Additionally, clearly communicating what each donation supports helps you design your 
online giving page. Always have:  
 
• Videos and photos 
• Recurring gift options 
• Suggested donation amounts  
 
When relevant your page should feature:  
 
• In memory/honor of option 
• Custom data collection fields  

Responsive Sites  

 

Did you know? Mobile-friendly, responsive donation forms yield 34% more gifts than 
non-responsive pages. Why? Because people can donate easily regardless of what 
device they’re on, be it a PC, tablet, or smartphone.  
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Topics	2:	EVENTS	 

	

Engaged Supporters Means Event Success  

With the right digital tools, getting people involved and excited about your charity event 
can be easier than you think!  

Event Donation Page  

The donation page is where attendees go to view event details. Customize your page 
with your organization’s brand.   

Essential components of an event donation page:  

• Custom donation page brand (organization or event logo)  
• Recurring gift options and suggested donation amount 
• Pre-Register Credit Card Option (speeds up checkout process)  
• Items (for any auctions or other opportunity draws you’ll have) 
• Event Details  
 
Event Invitations  

Invitations a key component of your fundraising event marketing plan. You want to 
create excitement and start a buzz around your event. Include date, time, and location, 
as well as an explanation as to what your event is supporting. Your keyword and short 
code should also be present along with brief instructions that tell supporters how they 
can RSVP from their digital devices.  

To get the most out of marketing your event invites should be promoted on all digital 
mediums. Most importantly make sure it’s shareable.  
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Event Registration  

Using the right form is how do you turn your invitees into attendees! Just remember to 
keep your forms simple! If your organization needs extra information, such as a mailing 
address or shirt size for a run/walk, this is the place to include it.   

Automatic email receipts are an easy way to thank donors for their support.  

Reminders  

Text messages reminders are a great way to boost the success of your event. Seamlessly 
remind all those who have already RSVP’d about your event, donation items, location 
and more!  
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Topic	3:	Crowdfunding	 

 

Gaining New Donors  

Crowdfunding is the best way to gain more new donors for your cause. Advocates, 
celebrities, corporations, and volunteers can raise donations from their community, 
friends, and family using their own personalized fundraising pages which they share 
across their digital mediums. The average crowdfunding campaign the average 
individual collecting $612.  

Empower Your Supporters to Raise Donations  

Donor education is paramount when it comes to the success of your crowdfunding 
campaign. In order to accomplish this, you should:  

• Create a library of assets and communication for educating donors 
• Create emails, templates, images and more 
• Plan a series of training events (in-person or virtual)  
• Set clear goals and make the value of the campaign clear 
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Know Your Donors  

How do you get someone involved with your cause? These three tips will help start you 
along the path to more giving.  

Impact: People want to feel like they’re making a difference. Tell them they are.  

Empathy: Use stories and visuals that both; appeal to a donors cerebral cortex  
and limbic system.  

Scarcity: create a sense of urgency to get people to participate  

It is also important to remember that everything your organization does is targeted to 
the audience you seek to attract. 

 

  

 Millennials (Age 18-35) 

Millennials have recently surpassed Boomers as the largest generation in America, and 
by 2025 will make up 75% of the workforce. They are active on their phones and respond 
best to text messages and social media, but rarely respond to personal email or voice 
calls. They tend to watch videos online before making a gift, and prefer to donate online 
right from their phones.  
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 Gen X (Age 36-50) 

Combined with Millennials, Gen Xers make up over 2/3 of the workforce today. These 
donors are most likely to fundraise on behalf of a cause, make a pledge, and volunteer 
their time to an organization. Gen X donors check email regularly, stay up-to-date on 
social media feeds, and prefer to receive communication by text message, making 
mobile and online fundraising solutions vital in targeting them.  

 Baby Boomers (Age 56-74)  

Currently, Baby Boomers are the most philanthropically generous generation. Baby 
Boomer donors give 43% of the collective total of giving in the US. Share information 
about donor return on investment frequently through email, social media, and in direct 
mailings. When something great happens within your organization, make sure your 
boomer donors are the first to know. When sending thank-you notes, inform your donor 
of the gift’s impact. 
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Topic	4:Digital	FORMS	 

	  

Online Forms Make It Easy to Get Involved  

Mobile-friendly online forms empower your organization to do everything from 
collecting volunteer sign-ups, recurring donations, sending surveys, petitions, and more. 

Volunteer Forms  

When creating your volunteer sign-up or application form you’ll want to keep it to the 
bare minimum. It is even easier to sign up volunteers by having supporters’ text a 
keyword to receive a link to your volunteer application form right on their mobile device.  

Text reminders and updates before, during after and your volunteer event.  

Membership Forms 

Memberships make recurring gifts easier to obtain. Customizing your form with drop-
down menus or check boxes allows supporters to select the level of commitment they 
prefer.  

Automated payment notifications and tax receipts make memberships an easy and 
seamless experience for both you and your supporters.  
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Surveys  

Surveys are a great way to find out who your donors are, why they give, and what 
interests them allowing your organization to run more effective fundraising campaigns.  

Petitions  

Using digital petitions drastically increase awareness and can drive social change. Adding 
compelling photos or video to your digital petition forms will motivate your supporters 
to take action.  
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Topic	5:	SOCIAL	MEDIA		 

  

 

It’s no secret, if your organization wants to increase awareness for your cause, you need 
to be on social media. The majority of current and potential donors have at least one 
social account, making it a great way for you to share your mission and progress, and 
promote donation calls-to-action to encourage followers to give to your organization.  

How Organizations Are Effectively Using Social Media  

Think about social media as part of a long-term strategy for bringing in new supporters. 
Design a social media posts that engage donors and highlight your nonprofit’s 
community  efforts. Have a clear vision of what you wish to accomplish and how you’ll 
analyze the data.  

As a general rule, focus your efforts on the one (1) to two (2) channels you use most 
frequently. Have a dedicated team member (who writes well!) in charge of posting and 
sharing passion for your cause.    

Tracking Engagement   

Likes are great, but knowing when you’re posts are simply getting liked or leading to 
donations is key. Once you have properly set up your fundraising campaign, you will be 
able to measure and gauge donor behavior every step of the way.  
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Topic	6:	Videos	 

  

Using Apps to Produce Videos  

In just a few hours a member of your team can master iMovie or any of the other free 
movie apps compatible with your systems and devices.  

Video Production for Nonprofits:  

Tell your story:	Show viewers the issues your organization is fighting for.  

Speak to donors:	Say thank you by continuously recognizing donor generosity and 
support.	 

Be passionate:	 Raw videos with real moments capture authentic emotion and 
passion.	 

Sharing Videos  

Ask staff and volunteers to share their videos form your events and outreach efforts to 
your nonprofit’s Facebook page as well as their own personal pages to help spread the 
word.  

Facebook Live  

Facebook Live is the easiest way for nonprofits to create video content and instantly 
broadcast it to a worldwide community of engaged supporters.  
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Topic	7:	EMAIL	 

 

Increasing Your Reach  

Despite the rise in social media and text message communications, many supporters still 
check their email. Mobile devices make it easy for donors to connect with your cause 
and mobile-friendly emails are a great way to reach supporters who may be checking 
their inboxes on a mobile device.  

Best Practices  

People are much more likely to read your content, click your links, and follow through 
on your calls-to-action if your email is digital friendly. Digital-friendly emails contain text, 
headers, buttons and images that automatically resize when an individual view the email 
on any device.  

Many email marketing services like MailChimp & Constant Contact provide easy drag 
and drop editors that enable you to create both online and mobile-friendly versions of 
your emails.  

Design: Keep in mind that people tend to look at images, skim the first few sentences, 
and click a link if your call-to-action is captivating, so keeping your content to the point 
is always useful.  

Content: Emotionally connecting with supporters means providing enough facts, 
figures, and emotions drive supporters to act.  

Capturing readership for your cause means delivering firsthand narratives and pictures 
provide concrete representations of the charitable work your cause is doing to make a 
difference in the world.		 
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Thanking Your Donors via Email  

It’s not imperative that you focus only on those who received help from your 
organization. Volunteer and donor profiles also count as compelling stories. 
Furthermore, recognition can motivate first-time philanthropists to give online to your 
cause.   
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Chapter	8:	Mobile	Marketing		

 

Donor Communication Gold Standard  

Mobile marketing & text messaging are the gold standard for donor communication 
ensuring your supporters receive every update you send. Smartphones are the most 
personal type of device. Everywhere you look, people are constantly on their mobile 
phone.  

Text messaging will strengthen your nonprofit’s fundraising and communications 
throughout the year by giving you an immediate, effective way to reach your supporter 
base.  

Mobile Subscription List  

In order to send out text messages, first you need to set up a text messaging service to 
enable your organization to send text messages to your supporters.  

Once you have this set up you’ll want to collect mobile numbers any time you can. 
Without cell phone numbers your mobile marketing campaign will not work because 
you will have no one to send to, so be sure to ask at every point of contact.  
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Events #Hashtags  & Keywords  

Your event hashtags & keywords will likely be the main way attendees make donations 
during your event so be sure to select a word that is branded to your organization.  

To avoid any AutoCorrect errors use basic phrases. When participants text your 
keyword to a 5-digit phone number like 44444 or 99999, they will receive a text 
message reply with a link to fulfill their gift with a credit or debit card.  

Do’s & Don’ts 

Do Be Strategic:	Be strategic about asking for donations. Never ask for money right 
away. Instead send a series of compelling messages that indirectly showcase why people 
should give.	 

 Mobile Alerts Your Donors Love:   

1. Text for Daily Encouragements 
2. Text to Make Donations or Recurring Gifts 
3. Text for Events 
4. Text for Resources  
5. Text to Sign Petition  
6. Text for Tips  
7. Text to Video Links 
8. Text to Volunteer  

Don’t Spam:	Only send text messages to people who are familiar with your 
organization.		
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REQUEST	A	CONSULTATION	
WITH	A	FUNDRAISING	PRO	 
JD Consults offers the fundraising and communication solutions 
you need to maximize campaign donations and participation.  

Want to get started? Call (858) 280-1178 or visit 
https://www.jdconsults.org/fundraising.html today!  

 
 


